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THE IOWA HOMEMAKER 
The Cooperation of Home Economics Teachers 
With Business Firms 
By MARY BARBER 
Home Economics Director of Kellogg Cereal Company 
A S a rule t!he general public does not understand that manufacturing 
firms are trying to help solve its 
problems of cooperation. The manufac-
turer is doing his best to help through 
"modification of methods to give satis-
faction to customers through intelligent 
service, truthful advertisements and help· 
ful contacts". 
In their organization, manufacturing 
companies are creating special depart-
ments to carry out these three means of 
cooperative contact with the public. Home 
Economics teachers all over the country 
are every day receiving material that is 
organized especially for teaching pur-
poses. With much of the material comes 
exhibits of the product treated with in 
the pamphlet. The Kellogg Cereal Com-
pany has recently been sending out sam-
ple exhibits of a new cereal product . 
called "New Oata"-a cereal food made 
up of oats and wheat, cooked for forty 
minutes under steam pressure in the fac-
tory and ~herefore necessitating only 
three minutes cooking in the kitchen. 
Other companies send out questionnaires 
to teachers offering to help them in any 
way that they might. · 
An attempt is being made more than 
ever to have truthful advertisements. In 
other words, an attempt to control and 
guide the enthusiasm of ads, to prevent 
unethical advertising where the produc·t 
is shown in a light that is far from truth-
ful. One older method of advertising was 
to stress the advertisers themselves rath-
er than the virtues of the product. Every-
one is familiar with Smith Bros. Cough 
Drops, principally because of the Smith 
Bros. and their beards rather than be-
cause of the virtue of their cough drops. 
Helpful contact is offered by lectures. 
Many firms send out lecturers to variou~ 
towns advertising teir products as well 
as offering help to the townspeople. 
There are numerous other ways in which 
you can acquire needed information. 
There is a vast amount of research going 
on in all types of commercial work and 
it is possible to obtain reports from the 
various branches of work. News articles 
always furnish the best source of mate-
rial. New quirks are continually being 
written up for advertising purposes. Sev-
eral times during the year big firms make 
a practice of putting on "schools" for 
women of the town. Here they may learn 
all the latest ideas in Home Economics. 
At least thirty firms use these methods 
of getting into close touch with their cus-
tomers. 
The Home Economics teacher who 
-·;shes i:o obtain material on Home F<" ~· 
nomics can obtain it from reliable ad-
<Jrtising agencies. There is one whic!. 
has a Home Economics business mem-
bership of 148 manufacturing firms. This 
agency gives expert service because it is 
the closest link between the teacher and 
the manufacturer. It does not create or 
attempt to put out teachers, but merely 
serves as a service bureau to l!'eep them 
in touch with the newest and latest 
things happening in the manufacturing 
field that relate. to Home Economics. It 
is a repair shop for ideas. 
HOME ECONOMICS WORK WITH 
CLUB GIRLS 
By Josephine Arnquist 
The Four "H" Club is a voluntary or-
ganization for farm girls. The four "H's" 
stand for Head, Heart, Hand and Health 
and the purpose of the club is the de-
velopment of girls through these four. 
The Four "H" club is really a sort of 
commercial club for the farm girls an::l 
takes the place of Y. W ., Campfire and 
Girl Scout movements which the city 
girls enjoy. The leadership of the club 
usually rests with the Home Economics 
teacher, if there is one. If not, then a 
woman of the county usually takes the 
responsibility. More work is really ac-
complished if such a woman, rather than 
the Honte Economics teacher, is the 
leader because she knows the girls and 
their problems more intimately. 
These clubs are organized through the 
Farm Bureaus and all but two counties, 
Washington and Keosauqua, have a well 
organized one. Before the year is over 
they too will have their Girls' Four "H" 
club. 
The Four "H" club idea is rapidly 
spreading to other countries. A year ago 
a French girl studied here at Ames for 
three months and at the end of that time 
took many valuable ideas back to France 
with her with the intention of starting a 
French Four "H" club. This year a girl 
from New Zealand is studying here with 
the same purpose. 
TEACHING OF HOME ECONOMICS IN 
JUNIOR HIGH SCHOOLS 
The demonstration talk on the teach-
ing of art was an e:cceedingly interest-
ing one. Mrs. Graf has a feeling for fine 
things and for artistic selection that few 
of us possess. Her talk was illustrated 
beautifully with lovely textiles and the 
correct things to use with them. 
Throughout her talk she brought out 
certain principles of design that would 
be well for us to follow. An applica-
tion of them to your house would insure 
the right kind of room. Some of the 
points she brought out were: 
Art is a state of mind like love or re-
l,gion. It is the fitness of things. It 
is never art when you sacrifice use to 
beauty. · 
Everyone can have good taste; no man 
has a monopoly on it. 
Beauty is harmonious relationship. 
Design is selection and arrangement. 
Proportion is the law of relationship. 
Use either 1-3 or 2-3-never just 1-2. 
Restful effect is obtained by the use of 
formal or informal balance. 
You may contrast against monotony by 
the use of light and dark and dull and 
bright. 
By rhythm we mean that there is no 
stopping place in movement. We attain' 
rhythm by repetition of shapes, progres-
sion of sizes and by connected or con-
timi.ous line. 
Art is art because it is not nature; 
naturalistic motifs are not artistic. 
7 
There is nothing wrong with any col-
or, it is merely the way in which you 
use it. 
Mrs. Graf showed well chosen exam-
ples to illustrate all these different 
points. She had examples of artistic in-
terior decoration articles from many for-
eign countries as well as from our own. 
Some of the French hand blocked linen 
draperies were especially interesting. 
She did not especially stress the price 
element because that is really not to be 
considered when there is an artistic 
thing that you desire. You should have 
it to satisfy your aesthetic cravings. 
THE FIRST UNIT IN FOODS STATISTICS show that there is a large percent of malnutrition among the 
school children of Iowa. It would 
seem therefore that the most important 
phase of the foods work is the nutritional 
phase. Any course which fails to improve 
the eating habits of the children in the 
class fails in its chief objective. 
The following unit has nutrition as its 
foundation: Good food habits involve the 
selection of food for the three meals of 
the day. The unit is therefore organized 
on the meal basis. This involves food 
preparation, but the cooking should be 
subordinated. This organization also 
gives an opportunity to mclude some 
work on family relationships. 
An attempt has been made to set up 
some of the outstanding objectives and 
suggest problems which, when solved, 
will help the class to attain them. 
Objectives are given in terms of hab-
its, abilities, skills, standards, ideals and 
appreciations: 
1. Appreciation of the advantage of 
and necessity for good health. 
2. Desire to help maintain the health 
of the family and the individual. 
3. · Ability. to weigh and measure them-
selves and others and keep weight 
charts. 
4. Attitude of wanting to eat all foods 
(both from the standpoint of body 
needs and from the social stand-
point). 
5. Habit of eating all foods. 
6. Habit of eating the right foods in the 
right amounts, at the right time. 
7. Habit of eating breakfast. 
8. Ability to plan an adequate inexpen-
sive breakfast for the school girl 
which can be prepared in a reason-
able length of time. 
9. Some appreciation of the value of 
time and money in mea.l preparation. 
10. Standards for choice of fruit and 
milk. 
11. Ability to Interpret a recipe. 
12. Ability to measure accurately. 
13. Ability to organize work. 
14. Ability to select only essential ap-
propriate equipment. 
15. Ability to use stoves. 
16. Skill in preparing a few simple 
breakfast foods. 
17. Ability to recognize standard pro-
ducts. 
18. Habits of cleanliness, orderliness 
and promptness. 
19. Ability to keep several processes go-
ing at one time. 
20. Ability to get breakfast on the table, 
in good condition, at the right time. 
21. Ability to judge a breakfast. 
22. Skill in setting the table attractively 
for a simple family breakfast. 
23. Attitude of service. 
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